creating value

10GR is a brand new boutique hotel & wine bar, located in
the heart of the world famous Medieval City of Rhodes
island. Adults only, operating all year round, 10GR invites
you to authentic experiences of greek hospitality, wine
tasting, relaxation and pleasure.
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Brand Book
overview

AUTEC €ival KaTEUBUVTAPIEC YPAUUEG TOU
Eevodoxeiou nou Enyouv TOV TPOMoO
Xpnon¢g Tng TautoTnTac Tou 10GR pe
cagnveia.

To AoyoTuno 10GR anoTeAei onuavTiko
OTOIXEIO TNC €TAIPEIAC KAl NAPEXEI £va
VOMIJO ONMa Kai eyyunon noiotTnTac.

O napwv o0dnyoc oxediaong unodeikvUEl
TNV €ueAi€ia oTnv TQUTOTNTA TNG HAPKAC
Hac Kal Npenel va xpnolyonoindei yia

va EPYNVEUCEl KAl va KaAAIEpYNOEl TNV
ONMIOUPYIKN EKPPaAcn.

H TautdTNTA NAC, N NAAETA XPWHATWV KAl
TO TUNOYPAPIKO PJAc oTUA dnuIoupyouv &va

EexwpioTO nAaiolo Tou brand pac.

AioTa lMepiexopevwy
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The story: Who I am,

How I behave:
‘Opapa, Agigg, 'Ypog, MavigpeaTo,
Tone of voice

Brand Mark Guidelines:
Xpnon AoyoTunou

Mogadeiynora Xonong

Aoyotvmov:
Dos and Don'ts

Xoopotixn Horéto:
ETaipikd XpwpaTta

Tumoyoodio:
ETaipikn Xpnon

Empégovg otoyeia:
Xprion dwToypagiwy,
MapadeiypaTa

Elements Style:
Geometrical Forms

Mogadeiynora Xonong

Ewovoyoddnong:
Dos and Don'ts



The story

I1owol elpaote

Our mission Our promise
AV(']K'('])\ULPE Ta nio I'IO)\L'JTI|:JCI Kpaold ' To 10GR dnuioupyei pia oAIOTIKN
ano oAn Tnv EAAada, kata tn diapovn euneipia giAo&eviac, olvoyeuaiac
o€ €va Povadiko napadoaiako «con- KAl EuXapioTnong.

cept hotel» oTnv Mecaiwvikn NnoAn TnG
Podou.




T(he)sfwocciisg LLOLG

Aprwoteta / ITowtnto / I'vooon

Excellence

-Ta noAU kKaAd e€onAiopeva dwPATIa PE OAEC TIC OUYXPOVEG
AVEODEIC KAl NOIOTIKA UAIKA.

-To Wine Bar Pe TIC eEKAEKTEC MOIKIAIEC KPAOIWV KAl TO
NPOCWIOINMKEVO service ano €EEIOIKEUPEVO KAl EMNAPKWG
KATAPTIOWEVO MPOOowWmIKO.

-To €0TIQTOPIO NMOU NAPEXEI £va MOIOTIKO NPWivo aAAd Kal
(paynTo nou ornpileTal o€ napadoaiakd npoiovTa anod OAn
TNV EAAGOQ.

-01 10Topiec 10 EexwploTwv EAAAVWY NOU PE TO EPYO TOUG

Ta&idewav Tnv ouyxpovn EAAGda oe 6Ao Tov KOGLO.

Iotopio — EAAnvikotTnTa

Tradition

H Meoaiwvikn noAn tTng Podou wc pia and TiI¢ nio KaAd
O1aTNPNHEVEC KAl MAOUCIEC NOAITIOTIKA MEOAIWVIKEC NOAEIC TOU
KOOMOU.

-To kTiplo / 0 Xwpo¢ Tou 10GR pe {wn avw Twv 2.500 eTwv.
-Xpwpa, ATpoogaipa, Znueio. O KUKAOC Tou Kpaoiou. H
O01adpopn alWVWV O evav EeEXwPIoTO XwpPOo. MOAITIONOC.

-To paynTd w¢ onueio avagopdac kal noioTNTac anod oAn Tnv

EANGOQ.

AvVavE®ON nE 6100 TN OL0PKN PedTimon

Evolution

“Awoape (wn O€ €&va 1I0TOPIKO GNUEIo TNEG NOANG,
METATPENOVTAC TO O€ evav Eevwva - boutique hotel noloTikwyv
Kal NOAUTEAWV npodiaypapwv.”

-0 kaTaAoyoc (paynToU avavewveTal yid va dnavTrnoel T0oo
oTOV VTOMIO anaiTnTiko neAaTn Tng Podou, 600 kal oTo va
dlepeuvnoel / NpooPEpel / eEENIEEI YAOTPOVOUIKEG dNMUIOUPYIEG.
->TOXOC YIa akOpa nepioodTepa npoiovta anod tn Podo. AuTh
TN oTIYNN npowBouvTal Tupakia, (aplaBaTika, Aaxavika.

-KaBe xpoOvo dnuioupyouVTal VEEC ETIKETEC KPACIWV GE OAN TNV

EAANGOQ.

Evyapiotnon - Ixavomoinon

Pleasure

-ZEXWPIOTEC OUVAVTNOEIC / EMNEIPIEC YIa avBpwnouc ano 0Ao
TOoV KOGMO nou avalnTouv Mnio eEATOUIKEUPEVEG / MPOCWIKEG
EUMNEIpiEC.

-H kaTavaAwon kpacioUu o€ ouvOUaouO HE MOIOTIKO (paynTo
gival eniAoyn noloTNTAc Nou rNPOoPEPEl «KUPOC», AVAVEWVEI
Kal EUXAPIOTEI TOUGC AATPEIC TOU.

-Wine lessons yia apxdpioucg n Kai yia nio egneipoug kai food
& wine pairing.



Manifesto

EAANVIKOC apneAwvag, I0TOPIEC
yaoTpovouiag, I0Topiec ano To EAANVIKO
terroir, yeUoeic ano Ta npoiovTa Tou TOMnou,
OUVAVTNOEIC KAl EUNEIPIEC YUPW AMNO €vda
Tpanedl kal ora olvornolia Tng Podou.
Pairing paynTou kai kpaaiou.

EAANVIKN QIAOEevia pe noidTNTa,
aTHOO(MAlpa NAAAIOTEPWYV OEKAETIWV KAl
alWVWV OE Jia VEa JOpPN €CTIACHEVN
oTNV NETPA Kdl To EUAO, 10TOPIEC
NPOCWMIKOTATWY NOU OTIYNATIoAV TNV
EAAGDQ, 10aviko nepiBaiAov yia va
dNUIOUPYNOEIC TIC OIKEC GOU I0TOPIEC.
AnoO Ta NoAU naAaiodTepa xpovia otTnv
noloTNTA KAl TNV auBevTIKOTNTA TOU
onuepa. Pairing yaoTpovopiag kai
pIAo&eviac.

IoTopiec. EAANVIKeG. Stories of Greek
Excellence. 10GR




The story

How I behave

Tone & Manner Axes of presenting
ourselves

-DIAIKOC ApioTeia

-DIAO&EevoC KaTapTion

-KaTapTiopevog Euneipia

-MpooITOC PodoC

-Epnveel aopaleia EAAGOaQ

-Me autonenoibnon [MoioTnTa

-KaAAiepyei kal dnNUIOUpPYEI EunioTooUVN MoikiAia VS ZnavioTnTa
[MTOAITIONOC
IoTopia

Mvwon



KaTteuBuvTnplec YpAUUEC

AoyoTumO

RS

RGB

Gold: #be9d5e
R: 190

G: 157

B: 94

Black: #020000
R:2
G:0
B:0

o\ & Wing

&,

R

CMYK

Gold: pantone 458U
C: 0%

M: 20%

Y: 60%

K: 20%

Black: process black
C:40%

M: 100%

Y:40%

K:40%

main logo

EAaxioTo MNepiBwpio

'Opio HIKPOTEPNG d1A0TAoNC

Op1ZovTIia Xpnon

A & Wing
Q@\e %,

1G5

Full positive

RS
0,5x ]@? 0,5x

115 pix (screen) or 30 mm (print)

Reverse
(fax, phototype)



MNapadeiyuaTa Kaknec xpnong
Don’ts

Do not rotate the logo Do not change the fonts Do not change the order of the
brand mark

Do not change the brand colours Do not use efects Do not use logo without

or the specific combination that the text

is used

NapadeiyuaTa
XpMnomn Aoyotiov Thvw
0€ PWTOYQUPieEC

'OTav To AOyOTUMNO ANOTEAEI HEPOC EVOC NOAUXPWHOU pOVTOU, OTAV

yla napadsiypa pnaivel navw o pwToypagia 6a npenel otn Baon va
undapxel ENAPKNG XpWHATIKN avTiBeon MeE To AoyoTuno aAAd kal To ovoua
NEPINETPIKA WOTE va PNV XAVETAl JEPOG TNG NAnpogopiac.

Eniong wg npog Toug Xwpoug, 6a npenel va opileTal idio - avTioTolxo
onueio andoTaong ano To 0pIo TNG PWTOYPAPIaAg, WG NPog To UWOG KAl WG

npog To NAATOG.
15



OdNYyocC XpwUATWV
Etoupikn Xpopatikn IoareTa

#BD7813 #7F241C #316084

SECONDARY COLORS RGB

RGB

#5B867F #DBD5C5 #3C3C3B

CMYK

#OE3F36 #BB792A #7F251C #326083

SECONDARY COLORS RGB

#5B857F #DBD4C4 #3C3C3B

Tunoypaopia

Etopikn ypnon
Tovroypapiog

English Greek

Times New Aa, Bb, Cc, Dd, Ee, Ff, Gg Hh, I, Jj, Kk, L1, Mm,
Nn, Oo, Pp, Qq, Rr, Ss, Tt, Vv, Uu, Ww, Xx, Yy, Zz

Roman

1,2,3,4,5,6,7,8,9,10

English Greek
Headline - TiTAoi Rooms & Suites

Times New Aopdtio & Toviteg

Roman

English

BOdy ‘Brandon Enjoy genuine hospitality within our atmospheric 14

G rotesq ue rooms § suites with all premium amenities.

-regular

Greek

K€i|.,|£vq: Enjoy genuine hospitality within our atmospheric
Verdana 14 rooms & suites with all premium amenities.
-regular



Enigepouc oToixeia
Xpnon emtoypopimV

To VPOC ™S POTOYPAPIONC Y1 T dWUATIO ETVO
uivipod, kabopd kot potewvo. I'a ta vroiouta
Omm¢ eayntd, motd, pacsal, dvlpwmol péca oto
Y®OPO 10 PaciKO VPOC KOl GTLA POTOYPAPICTG TOL
etvar emBounto etval potoypagiec pe fabog kot
eotiaon. 'Eueaon otig Aentouépeteg.

- Twviec TwV dwuaTiwv YE avBpwnivn napouaia.

- AvBpwnivo oToixeio.

- dwToypagiec and Tnv diadikacia NapackeUnC Kal
NPOETOINACiaAG.

-XpwpaTta peaAioTikd, O0XI NoAU okoupa, Oxl OKOTEIVA.

Don’ts

- Xpnon noikiAwv QiATpwv
- Mn peaAioTikeC stock pwTOYpPPieC
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Enigepouc oToIXEIa
Ewovoypddpnon

H eikovoypagpnon Tou 10GR Hotel & Wine Bar napouacialetal apnpnueva Kai
MEOW TNG anAouoTeuonG. MEow TNG EIKOVOYPAPNONG £XEIl Yivel npoondabeia

va evwbouv kal va diagavouv O0Aad auTd Ta OTOoIXEia Nou cuvundapyouv yia

va dnMIoupynoouv TNV TEAIKN €IkOva Tou Eevodoxeiou. H sikovoypapnon
anoTeA&i onTIKO OUVOEOUO EVWVOVTAC TIC apXaiec NOAEIC TNG Podou kal To
KTiplo Twv 2000 eTwV PE TO OAPEPA Kal Toug deka ‘EAANVEC nou diEnpewav He

TO £pYO TOUG oTnV ouyxpovn EAAGda.

H xpwpaTikn naAéra Tou 10GR Hotel & Wine Bar og k@B¢ €id0g elkovoypapnoswy Kal
31a@NUIOTIKO UAIKO €ival n KUpIa NAAETA XPWHATWV TNG ETAIPIKAG TAUTOTNTAG. Agv

EMNITPENETAI N XPNON AAAWV XPWHATWV.

#01352D #BD7813 #7F241C #316084

SECONDARY COLORS RGB

CMYK

#OE3F36 [#BB792A

SECONDARY COLORS RGB

[#7F251C #326083

#5B857F #DBD4C4 #3C3C3B
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Eikovoypagpnon
[Topaoetypoto
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Enigepouc oToIXEIa NapadeiypaTa Kaknec Xpnonc
Ewovoypdadpnon Don’ts

Ta YEWUETPIKA OXAKATA NOu XpnoigonoliouvTal and Tn Japka ivai
noikiAa kai gynopouv va xpnoigonoin®ouv o€ onolodANOTE Xpwua

TNG XPWHATIKNG NaAéTac Tou 10GR. Ta oxAuara pnopouv va
€NIKAAUNTOUV TO &va To aAAo | oTnV NepinTwaon Xpnong diaypappiong
va ouvundapyouv To &va navw oto aAAo (overlapping) kai va
(aivovTal kal Ta duo. To aToixeio nou Xpndlel Nnpocoxnc sival

N emAoyn XpWHATWYV yia TNV cuvOeon kKabwg kal n niAoyn Tou
(POVTOU WOTE VA UNApXEl ENApPKNC avTiBeon kal apa eukpivela.

Ta oxnuaTta dsv XpNOILOMNoIoUVTdl NMOTE PE XPrON EEWTEPIKWV

NEPIYPAPPATWY ) OUVOUAOHO MEPIYPANHATWY KAl YEUIONATWV. XpAoN NEPIYPAULATOY

Xpnon neplypagpdtwyv Kai
YEUIOPATWV
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NapadeiypaTa
Xomon
GWTOYQUPLOLV
ROl ELLOAOTIRDV
OVVOUUOTNHA

Napadeiypata Kakng xpnong
Don’ts

Ano@uyn Xpnong Kal Epappoyng HEYAAWV KEIHEVWY NMAVW OE EIKOVEG.
O1 €IKOVEG 1| oI pwTOYpaAPiec ynopouv va nepiAappBavouv povo Baaoika
OTOIXEia yia €va event ONw¢ nUeEpounvia, ovoua venue kal ovopa
KAAEGHEVOU.

Kal akoAouBivTag Tig odnyie
Ba mapapsiver kAeioT6 £wg Tig 30 Ampiiiou 2020 oTnv mpoopdBEia mcm: vu pq egamAwbei o |o; COVID 19

Ywepaomiopevor Ty obnyia autiv pe oefgefl £TITEG HOg Kal mTrp umm KOG pHag
TpoXwpdpE of 6Aa Ta péoa el Kpil a

mb
lakomrég pe 6Aa Ta AeovekTHpO! u Ba ei VOUV TNV ETTiOKEYR 0ag
OT0 §EVOBOXEIO Pag THY w\cm EPTTEIRIiC.

Mexp1 761€, MeiveTe ao@aleig!

W i l
ht|1DGRHlI nd Wine H closed ui (EApISUZDZD
in an effort not to spread COVID 19.

Delendlng this directive, with respect for our guests and our staff
We all necessary safety measures for this purpose.

We would like to than kyoulor oul

ppert and a: u
that we will do everything possi ble to sa tsfy yu e t at
with all the benefits that will make youl it to our hotel a perfect e: pﬂ

Until then, stay safe!

> Qpa 21.00
T\VYVW I\ A  (otos oupperoyiis 30€

TnAépwvo kparroswyv 22410 20910,
(mrepiopiopéveg Boeig)

b evuis v__te:-yt\.(/v
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10grhotel.com

